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Social media gives your business an
opportunity to connect with potential
clients, share your expertise, and build
relationships. But simply being active
on social platforms doesn't necessarily
lead to business growth.

Your content, website, branding, and
communication should work together
to create a consistent experience that
helps people understand what you
offer, trust your business, and know
what to do next.

Social Media Is More Than
Just Posting
Social Media Is More Than
Just Posting
Social Media Is More Than
Just Posting
Make Your Social Media Work for Your Business
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SOCIAL MEDIA GUIDE

What matters is how your social media supports your wider
digital presence.

What You'll Learn in This Guide

Create purposeful content: Share
information that resonates with
your audience and supports your
business goals.

Build meaningful engagement:
Focus on conversations and
connections, not just likes and
follower counts.

Connect your digital channels:
Guide your audience from social
media to your website, services,
or other relevant resources.

Improve your approach:
Understand what to measure so
you can make better decisions
about your time and effort.



Social Media
Engagement Insights
Social Media
Engagement Insights
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SOCIAL MEDIA OVERVIEW

ENGAGEMENT

High engagement rates can
increase brand visibility and help
connect with your audience
effectively.

CONSISTENCY

Regular posting helps maintain
audience interest and establishes
a reliable brand presence online.

CONTENT QUALITY

High-quality content enhances
user experience and encourages
sharing, leading to greater reach
and interaction.

KNOW YOUR AUDIENCEKNOW YOUR AUDIENCEKNOW YOUR AUDIENCE

Understand who you're trying
to reach, what matters to
them, and which platforms
they use. Create content that
speaks to their needs and
interests.

VALUABLE CONTENTVALUABLE CONTENTVALUABLE CONTENT

Share useful tips, insights,
and information that answer
questions, demonstrate your
expertise, and give people a
reason to follow your
business.

ENCOURAGE ENGAGEMENTENCOURAGE ENGAGEMENTENCOURAGE ENGAGEMENT

Social media is a
conversation, not just a
broadcast. Respond to
comments, ask questions,
and build relationships with
your audience.

STAY CONSISTENTSTAY CONSISTENTSTAY CONSISTENT

Maintain a recognizable brand
voice, visual identity, and
posting schedule. Focus on
quality and consistency rather
than posting every day.

GUIDE YOUR AUDIENCEGUIDE YOUR AUDIENCEGUIDE YOUR AUDIENCE

Use clear calls to action and
relevant links. Help followers
find your website, explore
your services, subscribe, or
contact your business.

MEASURE WHAT MATTERSMEASURE WHAT MATTERSMEASURE WHAT MATTERS

Look beyond likes and
followers. Track meaningful
interactions, website visits,
enquiries, and actions that
support your business goals.

Page 3

Key Points

Remember: You don't need to be everywhere. You need to be where your audience is, with a clear
purpose for being there.

  

Every post is an opportunity to answer a question, demonstrate your
expertise, or help someone take that next step.

Building visibility is only the beginning. Valuable content, meaningful
connections, and clear next steps help turn social media activity into
business opportunities.

Social Media Works Best When Every Post Has a
Purpose.



A successful social media strategy starts with
knowing what you want to achieve. Whether
your goal is to increase awareness, build trust,
or attract potential clients, your content should
support your business objectives.

Plan posts around your audience's needs,
common questions, and interests. Mix
educational content, business updates, helpful
tips, and examples of your work to keep your
content relevant and engaging.

Organize your ideas into a simple content
calendar so you know what to share and when.
Planning ahead helps maintain consistency
without the pressure of creating something
new every day.

Remember to connect your social media
content with your website, blog articles, and
services. Each platform should support the
next step in your audience's journey, not
operate independently.
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Pro Tip: Start with three or four content themes related to your business.
These can become the foundation of your weekly posts.

Planning Your Social Media
Content
Planning Your Social Media
Content
Planning Your Social Media
Content
Create Content With Purpose, Not Just to Fill Your Feed
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Pro Tip: One blog article can become several social media posts. Share a
key takeaway, answer a related question, or highlight a useful tip, each

linking back to the full article when relevant.

Publishing a blog article is just the beginning.

Sharing it on social media helps introduce your
insights to a wider audience, demonstrate your
expertise, and encourage people to explore
your website.

Rather than simply posting the article title and
link, write an engaging introduction that
highlights a problem, asks a relevant question,
or shares an interesting takeaway. 

Give people a reason to want to read more.

Adapt your message to each platform. On
LinkedIn, focus on professional insights,
industry knowledge, or business challenges.
On Facebook, take a more conversational
approach that encourages discussion.

Include a relevant image, a clear link to the
original article, and a call to action inviting
readers to learn more.

Don't share your article just once. Revisit it
later with a different insight, question, or useful
takeaway.
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Sharing Blog Posts on
Social Media
Sharing Blog Posts on
Social Media
Sharing Blog Posts on
Social Media
Extend Your Content's Reach and Bring Readers Back to
Your Website
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Crafting Compelling
Hooks
Crafting Compelling
Hooks
Crafting Compelling
Hooks
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HOOKS: 
CAPTURE ATTENTION
HOOKS: HOOKS: 
CAPTURE ATTENTIONCAPTURE ATTENTION
Your opening line should give
people a reason to stop
scrolling. Start with a
question, relatable problem,
surprising insight, or useful
tip.

CAPTIONS:
PROVIDE VALUE
CAPTIONS:CAPTIONS:
PROVIDE VALUEPROVIDE VALUE
Use your caption to expand
on the topic, explain an idea,
or share helpful advice. Keep
paragraphs short, make your
message easy to understand,
and focus on your audience's
needs.

CALLS TO ACTION (CTA):
GUIDE THE NEXT STEP
CALLS TO ACTION (CTA):CALLS TO ACTION (CTA):
GUIDE THE NEXT STEPGUIDE THE NEXT STEP
Tell your audience what they
can do next. Invite them to
share their experience, read
an article, explore a service,
or contact your business.

EXAMPLE: EXAMPLE: EXAMPLE: 
"Posting regularly but not
getting enquiries? Here's
what might be missing."

EXAMPLE:EXAMPLE:EXAMPLE:
"More posts don't always
mean more clients. Your
content needs a clear
purpose and a connection to
your business goals."

EXAMPLE:EXAMPLE:EXAMPLE:
"Read the full guide on our
website to learn how to
improve your social media
strategy."

From Attention-Grabbing Openings to Meaningful
Action

A successful social media post does more than capture attention. It gives
your audience a reason to keep reading, offers something valuable, and
guides them toward a meaningful next step.

Three essential elements work together to make your content more effective.

Key Elements

Pro Tip: Before publishing, ask yourself three questions: Will this catch my audience's attention?
Does it offer something useful? Is the next step clear?



Start with a relatable question and
invite discussion.

Facebook
Conversational approach

“When was the last time you looked at your website through a
customer's eyes?

Sometimes small things, like confusing navigation or missing contact
information, can make visitors leave. I've put together five common
website mistakes worth checking.  Take a look: [link]

Which one have you noticed most often?”

Lead with a business challenge and
share an actionable takeaway.

LinkedIn
Professional insight

“Your website might look professional, but is it helping visitors become
clients?

One common issue is an unclear next step. Visitors shouldn't have to
search for how to contact you or book your services.

I've highlighted five common mistakes in my latest article, along with
ways to improve them.     Read the full article: [link]”

One Topic, Multiple Social
Media Posts
One Topic, Multiple Social
Media Posts
One Topic, Multiple Social
Media Posts
Adapt Your Message for Each Platform Without Starting From
Scratch
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Turn your blog article into an
engaging carousel, then create a
Reel to expand on the topic.

Instagram
Visual takeaway & Reels

Carousel Example:
Slide 1: Is Your Website Losing Potential Clients?
Slides 2–6: Five common mistakes and what to do instead.
Final Slide: Want the full checklist? Read the article through the link
in our bio.

Create a Reel: Record yourself talking about one of the key points from
your article. Explain the problem, share a practical tip, and encourage
viewers to explore the full topic. Keep it natural, conversational, and
focused on helping your audience.

Pro Tip: Share the Reel on both Instagram and Facebook to reach
audiences on each platform.

Demonstrate one mistake rather
than summarizing the entire article.

TikTok 
Short educational video

Opening: “Here's one reason your website visitors might not be
contacting you.”

Show an example of an unclear CTA, then explain how to improve it.
Closing: “Find the other four mistakes in the full guide linked in my
profile.”

Example blog article: 5 Common Website Mistakes That Could Be Costing You Clients

These are just a few examples. Need guidance for another platform, or help connecting
your social media to your business goals? Contact Creavanzi at contact@creavanzi.com.

Page 7



Let's Talk Strategy

Your Social Media Is Only
One Piece of the Puzzle.
Your Social Media Is Only
One Piece of the Puzzle.
Your Social Media Is Only
One Piece of the Puzzle.
Is Your Digital Presence Working Together to Support Your Business?
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Your Business Goals.
Your Digital Presence.
One Connected Strategy.

Your Business Goals.Your Business Goals.
Your Digital Presence.Your Digital Presence.
One Connected Strategy.One Connected Strategy.

 Kimberly Vanzi | Digital Presence Strategist

I help entrepreneurs and businesses develop digital presence strategies that
connect their website, social media, SEO, and customer experience with their

business goals.

More Than a Website. A Connected Digital Presence.More Than a Website. A Connected Digital Presence.More Than a Website. A Connected Digital Presence.

Whether you're starting out, struggling to attract clients, or ready to grow, I'll help
you understand where to focus, what needs improving, and how to move forward

with a clear strategy.

LET'S BUILD A STRATEGY THAT WORKS FOR YOUR BUSINESSLET'S BUILD A STRATEGY THAT WORKS FOR YOUR BUSINESSLET'S BUILD A STRATEGY THAT WORKS FOR YOUR BUSINESS

https://www.creavanzi.com/review


Visual content helps capture attention, communicate your message, and build recognition for
your business. But effective visuals are about more than attractive images. They should support
your message and make information easier for your audience to understand.

Visual ContentVisual ContentVisual Content
SOCIAL MEDIA GUIDE
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Make Your Content Recognizable, Engaging, and Easy to UnderstandMake Your Content Recognizable, Engaging, and Easy to UnderstandMake Your Content Recognizable, Engaging, and Easy to Understand

Three Essentials for Stronger Visual ContentThree Essentials for Stronger Visual ContentThree Essentials for Stronger Visual Content

KEEP YOUR BRAND
CONSISTENT
Use recognizable colors, fonts,
and visual styles across your
social media platforms.
Consistent branding helps people
recognize your business and
builds trust.

CHOOSE PURPOSEFUL
VISUALS
Use relevant images, graphics,
and videos that support your
message. Authentic visuals help
communicate your expertise and
connect with your audience.

MAKE CONTENT CLEAR &
ACCESSIBLE 
Use readable text, strong
contrast, and uncluttered layouts.
Add alt text to images and
captions to videos so your
content is easier for everyone to
understand.

Pro Tip: Great visuals capture attention, but your message creates connections. Pair images
and videos with meaningful text, clear captions, and calls to action that help turn interest into

potential clients.



Visual storytelling helps your audience understand
your business beyond the products or services you
offer. Through photographs, carousels, Stories, and
short videos, you can share experiences,
demonstrate your expertise, and build trust.

Show the people, processes, and ideas behind your
business. Behind-the-scenes moments, client
experiences, and helpful demonstrations can make
your content more relatable and memorable.

Every visual should have a purpose. Use carousels to
explain ideas step by step, Reels and short videos to
demonstrate or discuss a topic, and Stories to share
timely updates or everyday moments.

Combine your visuals with meaningful captions that
provide context and help viewers understand the
message. When appropriate, include a clear next step
that connects them with your business.

Visual StorytellingVisual StorytellingVisual Storytelling
Turn Images, Carousels & Videos Into Meaningful Connections

SOCIAL MEDIA GUIDE
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Pro Tip: You don't need professional equipment or elaborate videos to tell a
good story. Authentic content that shares useful information and reflects your

business can be more valuable than a perfectly polished post.



Pro Tip: Don't post the same message everywhere. Adapt your content to suit
each platform's audience and format while keeping your brand voice and

business goals consistent.

Each social media platform serves a different
purpose, and your posting strategy should reflect
how your audience uses it.

LinkedIn is particularly useful for sharing professional
insights, industry knowledge, and business expertise.
Facebook can support community engagement,
conversations, and business updates.

Instagram and TikTok emphasize visual content,
making them useful for storytelling, demonstrations,
and short educational videos.

Encourage conversations by asking questions,
responding to comments, and engaging with posts
from others in your industry or community.

Meaningful interactions can increase your visibility
and help you build relationships beyond your existing
followers. 

Many platforms use interaction signals when
recommending content, although engagement with
others doesn't guarantee greater reach for your own
posts.

Posting StrategiesPosting StrategiesPosting Strategies
Reach the Right Audience With the Right Message
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Find a Posting Rhythm That Works for Your Business

Platform Frequency Format Focus

Blog Weekly Text/Image Educational 

LinkedIn 3-5
times/week

Text/Image Insights

Instagram Daily Visual Storytelling

Facebook 3-5
times/week

Mixed Community 

TikTok 3-4
times/week

Video Storytelling

Posting Frequency & Best
Practices
Posting Frequency & Best
Practices
Posting Frequency & Best
Practices
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How often should you post on social media? The answer depends on your audience,
business goals, and available time. Each platform has different content formats and
audience expectations, but posting more frequently doesn't automatically mean better
results.
Use the recommendations below as a starting point, then adjust your schedule based on
engagement, performance, and what you can consistently maintain.

Pro Tip: Consistency matters more than quantity. Start with a manageable
schedule, focus on quality content, and make time to engage with your audience

between posts.



PLAN YOUR CONTENT

Phase 1

CREATE POSTS

Phase 2

SCHEDULE & PUBLISH

Phase 3

ENGAGE WITH YOUR
AUDIENCE

Phase 4

REFINE YOUR STRATEGY

Phase 6

REVIEW PERFORMANCE

Phase 5

A successful social media strategy doesn't end
when you publish a post. It follows a continuous
cycle of planning, creating, publishing, engaging,
and learning from your results.

Use these six steps to organize your content,
maintain consistency, and make improvements
based on what works for your audience and
business.

Posting WorkflowPosting WorkflowPosting Workflow
Steps to Success

SOCIAL MEDIA GUIDE
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Consistency Creates Momentum

You don't need to perfect every post. Focus on
creating a repeatable process that helps you learn
what resonates with your audience and improve
your content over time.

Pro Tip: Set aside time each week to plan your posts,
respond to comments, and review what's working. A
simple, repeatable routine makes social media easier to
manage and keeps your efforts focused.



How to Track Your Social Media
Results
How to Track Your Social Media
Results
How to Track Your Social Media
Results
Understand What's Working and Where to Improve

Keeping track of your social media doesn't have to be complicated. Most platforms provide built-in
analytics that show how your posts perform and how people interact with your content.

Reviewing these insights regularly helps you understand which topics interest your audience,
which posts encourage interaction, and where you might need to adjust your approach.
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Four Things Worth Tracking

REACH & VIEWS
See how many people are
discovering your content and
which posts attract the most
attention.

ENGAGEMENT
Look at comments, shares,
saves, and meaningful
interactions to understand
what resonates with your
audience.

WEBSITE VISITS
Check whether your social
media posts are bringing
visitors to your website, blog
articles, or services.

ENQUIRIES & ACTIONS
Notice when social media
activity leads to messages,
bookings, enquiries, or other
actions that matter to your
business.

SOCIAL MEDIA GUIDE

BEYOND LIKES & FOLLOWERS

Social media success is no longer just about collecting followers and likes. Many of
your existing followers may be friends, family, or people who aren't potential clients.

The real opportunity is reaching beyond your current network and connecting with
people who genuinely need what your business offers.

Focus on reaching the right audience, not simply growing your numbers.



Ready to Make Your Digital Presence
Work for Your Business?

You've taken the first step toward making your social media more
purposeful. Now imagine what your business could achieve when your
entire digital presence works together.

Let's build a strategy that supports your business goals.

Ready to Make Your Digital Presence
Work for Your Business?
Ready to Make Your Digital Presence
Work for Your Business?

Kimberly Vanzi
Digital Presence Strategist | Founder of Creavanzi

www.creavanzi.com

Kimberly VanziKimberly Vanzi

contact@creavanzi.com
+39 333 572 8945 WhatsApp 

50124 Firenze FI Italia
P. IVA: 07110170482 

Let's Talk Strategy!

https://www.creavanzi.com/
mailto:contact@creavanzi.com?subject=Let%27s%20Talk%20Digital%20Presence%20Strategy
https://wa.me/393335728945?text=Hello%20Kimberly%2C%20I%27d%20like%20to%20discuss%20my%20business%27s%20digital%20presence%20strategy.
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